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Our Viewers are Influential,  
Cultural and Community Minded:

more likely to be a member of 
any group that tries to influence 
public policy or government*

49%

more likely to attend art 
galleries/shows*121%

more likely to be a member 
of a civic club*190%

more likely to visit museums*55%

more likely to attend live theater*57%

Source: KANTAR Media/GCPTV Viewer Attributes & Behaviors Study, April 27–May 16, 2020

Source: KANTAR Media/GCPTV Viewer Attributes & Behaviors Study, April 27–May 16, 2020. n=5,455

PBS Viewers are twice as likely to buy 
from a PBS Sponsor

29%

Broadcast

28%

Cable

56%

The PBS “Halo Effect”: Viewers believe PBS sponsors 
have a greater commitment to quality and excellence.

Broadcast

36%

Cable

33%63%

Why Sponsor With Vegas PBS
Our sponsorships deliver benefits that are quite different than commercial media:

•   Programs air without commercial interruption, which keeps viewers engaged. Since sponsor messages air 
only at the beginning and end of programs, viewers are less likely to change channels and more likely to 
see your message. It's one reason why viewers can easily recall our sponsor messages.

•   Your competitors won’t be next to you in a program, since our sponsors always receive category 
exclusivity — further enhancing the effectiveness of your message.

•   Sponsorships build community goodwill, since supporters of Vegas PBS programming are seen as 
providing an important service to the community. Two out of three respondents would choose to buy 
from a company that supports PBS. It’s another benefit of the “Halo Effect.”

For 17 consecutive years, Vegas PBS 
has been ranked among the TOP 10 
MOST-WATCHED PBS STATIONS.
(based on overnight Nielsen ratings)

Source: Ipsos Affluent Survey, Fall 2023. 
Data based on networks watched in the 
past week (any hours).

PBS Affluent viewers RANK #1 in personal travel 
and contributing to charitable organizations.

With their excess of 
wealth, they spend more 
than general Affluents 
across various categories.
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The Vegas PBS broadcast coverage area 
extends beyond Clark County to other 
areas of Southern Nevada, reaching 
86.6% of the state's population.

Television Overview
Sponsor messages may  
do the following:
•   Describe a business, identify  

products or services

•   Express a corporate philosophy

•   Include a corporate logo, business  
location, website or toll-free number

•   Express support for Vegas PBS and  
its programming

Our Channels

10.1 Broadcast, 10 HD Cox Cable, 10 DirecTV,  
10 & 1010 HD Prism, 10 DISH, Hulu + Live TV

Streaming at vegaspbs.org, the PBS app,  
YouTube TV and DIRECTV Stream

10.4 Broadcast, 114 Cox Cable

Streaming on vegaspbs.org and the PBS app

10.2 Broadcast, 112 Cox Cable, 12 Prism

Streaming on vegaspbs.org and the PBS app

10.3 Broadcast, 113 Cox Cable,  
13 Prism, Hulu + Live TV

With a $5 monthly donation, members can  
binge-watch popular shows before they air,  
stream Vegas PBS Passport exclusives and special 
collections, and catch up on past favorites.

The PBS app has hundreds of episodes 
available for free as well as a livestream 
of Vegas PBS, Create, World and NHK.
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Target Your Audience by 
Genre or Daypart

News & Public Affairs - HD & WORLD

•	 PBS News Hour, Amanpour & Company,  
BBC News, Nevada Week

•	 Mon–Fri 5 p.m.–8 p.m., Sat–Sun 6 p.m.–7 p.m.,  
Sun 6 a.m.–7 a.m. on HD 10.1

•	 24/7 on Vegas PBS WORLD 10.4 & Streaming

Drama - Murder & Mysteries - HD

•	 Miss Fisher’s Murder Mysteries,  
Midsomer Murders, MASTERPIECE

•	 Thu, Sat and Sun Prime 8 p.m.–11 p.m. on HD 10.1

PBS KIDS - HD & KIDS

•	 Lyla in the Loop, Carl the Collector,  
Daniel Tiger’s Neighborhood, Sesame Street

•	 Mon–Fri 6 a.m.–1 p.m. on HD 10.1

•	 24/7 on Vegas PBS KIDS 10.3 & Streaming

Vegas PBS Food & Travel - HD & Create

•	 Lidia's Kitchen, Pati's Mexican Table,  
Rick Steves Europe, Vegas All In

•	 Sat 6 a.m.–4 p.m. on HD 10.1

•	 24/7 on Vegas PBS Create 10.2

History - HD & WORLD

•	 Antiques Roadshow, Finding Your Roots,  
Vegas PBS History documentaries

•	 Mon 8 p.m.–10 p.m., Tue 8 p.m.–12 a.m. on HD 10.1

•	 24/7 on Vegas PBS WORLD 10.4 & Streaming

Health & Wellness - HD & Create

•	 Sit and Be Fit, Yndi Yoga, Classical Stretch,  
Health & Wellness documentaries

•	 Mon–Sun 4:30 a.m.–6 a.m. on HD 10.1

•	 24/7 on Vegas PBS Create 10.2

Performing Arts & Culture - HD

•	 American Masters, Great Performances,  
Austin City Limits, Vegas All In

•	 Fri 8 p.m.–11 p.m., Sat 12 a.m.,  
Sun 6:30 p.m. on HD 10.1

Think Wednesdays: Science & Nature - HD

•	 NOVA, Nature, Outdoor Nevada, Wild Nevada

•	 Wed 7:30 p.m.–12 a.m.,  
re-airs Thu 1 p.m.–5:30 p.m. on HD 10.1

Corporate Sponsorship Programming Packages

High Frequency Station ID Packages
•	 Present your company or organization's logo with 

a branding audio mention alongside Vegas PBS 
station ID information between programs 

•	 Packages start at $1,500 per month;  
Minimum Buy: 6 months

Packages available:

Package Inventory

PBS KIDS Station ID Mon–Fri 6 a.m.–1p.m. + 
24/7 streaming channel 

Afternoon & Prime Access Mon–Sun 1:30 p.m.–7:30 p.m.

Prime, Late Fringe & 
Overnights

Mon–Sun 8 p.m.–5:30 a.m

Weekend Mornings Sat–Sun 6 a.m.–1 p.m.

Closed Captioning Opening of any  
locally-produced programs

Custom schedules are available to fit 
your marketing needs; contact your 

representative for more information.
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Local Programming
Supporting Vegas PBS enables us to produce award-winning content that educates and inspires Southern 
Nevada. In the past year, we were honored with five Emmy nominations and a win in the category Magazine 
Program: Arts/Entertainment for Vegas All In: Vegas Dreams & Parody Scenes: The Hillywood Show Journey.

Nevada Week and Nevada Week In Person

This weekly public affairs program provides insight into current and 
critical issues facing Nevada, covering a wide range of important issues.

Nevada Week In Person presents casual conversations with a variety of 
guests to discuss their passions, projects and compelling stories.

Outdoor Nevada and Tales from the Trails

This beloved series filmed its seventh season in 2024 with host Connor 
Fields as he takes viewers across Nevada in search of its hidden treasures 
and rich history. 

In the digital series Tales from the Trails, host Maria Silva explores trails 
and destinations in and around Las Vegas.

Vegas All In

Vegas All In highlights the authentic voices of the entrepreneurs, 
innovators, artists, athletes, chefs, entertainers, and more who make 
Las Vegas a unique, world-renowned city. 

Supporting Local Students

Educational productions like Student Spotlight, the CCSD Spelling 
Bee Finals, Varsity Quiz and the Black History Challenge showcase 
the many skills and talents of local students and the incredible staff 
that helps them succeed.

Desert Treasures: Behind the Scenes of ANTIQUES ROADSHOW

Host Nate Tannenbaum takes viewers behind the scenes of ANTIQUES 
ROADSHOW when it stopped at the Springs Preserve in 2024, following 
locals who get their items appraised and gaining insight about how the 
show comes together from producers & appraisers.

Community Engagement & Events

Vegas PBS offers community events that extend our programming beyond 
the broadcast. Be My Neighbor Day features family friendly activities and 
live performances by beloved characters like Daniel Tiger. The Outdoor 
Nevada In Real Life Club features hikes and activities like those featured 
in the show. Other events include panel discussions, screenings and access 
to concert ticket offers, giveaways, regional trips and more. 
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Vegas PBS SOURCE Magazine
Members of Vegas PBS receive Vegas PBS SOURCE magazine as a benefit of membership. Our monthly program 
guide is mailed directly to Vegas PBS member households and selected community leaders. Bonus distribution is 
available at in-person donor and community events, and a digital version is fully accessible at vegaspbs.org/source.

Advertising in Vegas PBS SOURCE is not subject to FCC guidelines, and may contain a “call to action.”  
Frequency discounts may apply.

Closing Dates

Issue Space Material

January 2026 December 1 December 8

February 2026 December 31 January 8

March 2026 February 2 February 9

April 2026 March 2 March 9

May 2026 April 1 April 8

June 2026 May 1 May 8

July 2026 June 1 June 8

August 2026 July 1 July 8

September 2026 July 31 August 7

October 2026 September 1 September 8

November 2026 October 1 October 8

December 2026 November 2 November 9

Ad Dimensions & Technical Requirements

Ad Size* Non-Bleed Size  Trim Size Bleed Size

Full Page — 8.25” x 10.75” 8.5” x 11”

Back Cover — 8.25” x 8.25” 8.5” x 8.375”

1/2 Page 7.375” x 4.875” — —

1/4 page 3.6” x 4.875” — —

1/3 Page  
(1 column)

2.325” x 9.875” — —

1/3 Page (square) 4.875” x 4.875” — —

1/6 Page 2.325” x 4.875” — —

Undergrid 7.75” x 1.175" — —

*Dimensions are listed as width x height in inches.

Requirements:
∙   Ads are to be submitted as a PDF in CMYK color profile. Convert spot colors to CMYK.

∙   For full page and back cover ads, the type safety margin is 0.1875" or 3/16”.

∙   Recommended minimum image resolution is 300 dpi.

∙   Do not include any print marks in your ad submission, such as crop marks, bleed marks and registration marks.



Digital Advertising

With 150,000+ views every month on average, our 
website is the best resource to find the latest PBS 
programming, station schedules, community events, 
livestream and more.

Advertising on vegaspbs.org allows our sponsors 
to provide a direct call to action in an uncluttered 
environment. It’s an efficient way to drive Vegas PBS’ 
unique and desirable audience to your website.

Specifications
•	 Sizes: 300x250, 728x90, 320x50

•	 File Formats: JPG, PNG, GIF or HTML5 

Pre-roll ads are available for local and national 
programs streaming on our website and the 
PBS app. Some programs are marked as FVOD, 
available to everyone, and some are Passport-only 
which requires the viewer to be a paying member 
to watch. Livestream ads on our PBS KIDS 24/7 
streaming channel are also available.

Specifications
•	 Ad Length: 15 seconds

•	 File Format: MP4

•	 Must adhere to PBS & FCC guidelines for 
non-commerical TV stations

Web Banners on vegaspbs.org

Sponsor tile ads with your company’s logo are placed 
at the bottom of the e-newsletter. 

Engage
Vegas PBS members receive our exclusive  
e-newsletter twice a month, featuring  
programming highlights, events and ticket offers.

Vegas Ventures
Our opt-in monthly prospect  
e-newsletter connects our  
programming to local venues  
and events.

Learning Neighborhood
This opt-in monthly e-newsletter  
features events and activities for  
children and families from our  
education team.

Specifications
•	 Sizes: 300x169

•	 File Formats: JPG, PNG

eNewsletters

Streaming Video
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Vegas PBS Corporate Sponsorship
702.799.1010 x5335

corporatesponsorship@vegaspbs.org3050 E Flamingo Rd., Las Vegas, NV 89121

Reach a community-minded audience and align your brand 
with a safe and trusted media environment. Sponsoring 

Vegas PBS programs supports content that does more than 
entertain, it also educates and inspires. 

Custom packages are available to fit your company or 
organization’s needs and marketing goals.

Our Values
Vegas PBS builds community through information, education services and unique 

experiences that create a sense of place, and civic and social capital.

Core Values

Teamwork | Diversity and Inclusion | Integrity | Excellence | Service

Our Vision
Vegas PBS will be a leading educational public media organization connecting and creating community 

through trusted quality content and experiences that engage, entertain, inform and inspire.

Our Mission
Vegas PBS creates an informed and engaged community through high-tech,  

high-touch experiences that educate and empower individuals and organizations.


