WNIN Community Advisory Board 
9/18/19 Meeting Minutes 
The meeting was called to order at 3:32pm.  Present were:

Emily Baxter Parker

Jake Kohlmeyer

Tom Lonnberg

Jill Griffin

Andrea Hays

Linda Cleek

John Farless

Jim Heck

Sherry Schneider

Pam Locker

Jane Owen

Ella Johnson
Bonnie Rheinhardt, WNIN
Steve Burger, WNIN
Bonnie went over the TV content numbers for FY-19.  TV produced 30 hours of local content in FY-19 (10/1/18-9/30/19).  Last year resulted in 21 hours of produced content.  She went over the various programs and partners that WNIN worked with as highlighted in the attached report.  Members were provided with links to all the content.  The group shared positive comments about “Chester & Gertrude”, “Homegrown Heritage” and “The Big Beer Doc”

Steve presented the FY 2018 CPB report for radio to the group. This outlines the main activities of FM during the year. He noted that Two Main Street was launched in FY 2018. Another note was made that the fourth season of ¿Qué Pasa Midwest? will launch in October on the topics of the 2020 census and election. 

Steve also outlined the impact on FM of the station’s new strategic plan. The target audience will be working professionals for the broadcast product. Steve noted that Mareea Thomas will be the manager of the new digital department under the strategic plan, and that her replacement in radio has been hired but will not start until January of 2020. Beginning with the next CAB meeting, Mareea will deliver a digital content report to the group.  Steve reported that the target audience for the digital platform is millennials. One commenter asked if we had any intentions of targeting “Gen X” individuals with any of our content. Steve

mentioned that the target audience for FM of working professionals is intended to include “Gen X” listeners. Steve noted that public media research clearly shows that there is a demographic “donut hole” for public media that includes those aged 35-55, which includes “Gen X”. The research shows low consumption of public media by people in that age group.  Steve’s new role by the third year of the strategic plan will be to launch and manage a news division, for which separate funding is being raised. He asked for input on what types of news stories the group would like to see us cover.

They generally agreed that WNIN should not compete with commercial news outlets for coverage of breaking news, but rather concentrate resources on uncovering new stories that are not being told, including some good news and features. 
Bonnie outlined TV’s goals and objective for the next year noting that local content will be aimed at Baby Boomers-those who are most likely to be watching public media.  She described a limited series on health issues for Baby Boomers, one “tent-pole” documentary, and integrating news into TV.  She explained the station was considering the history of the Fall Festival as a topic for the documentary and that news on television would start with a one-minute highlight spots featuring FM’s news from the week, John Gibson’s voice-over and stills or graphics.  It would air Thursdays through Saturdays and would expand into a weekly program by the end of year three.  She also explained the need to identify a list of community needs that television could address with local content and that she would be visiting various organizations to ask for information and help.  She encouraged everyone to communicate with her regarding community needs and possible partnerships.

The group had the following ideas and suggestions for TV content:

The topic of the Fall Festival as a documentary was met with approval.

WNIN can contact Attorney Gary Price who has authored a book about how to prepare financially and make decisions regarding long-term medical needs.  A topic affecting many baby boomers and their parents.

The Evansville water supply is a topic that affects the health of everyone and one that has many areas of interest.  The EWSU would be interested in partnering with WNIN to educate viewers on stories about the largest public works project in Evansville, from the rain garden projects to the quality of the water and what would happen if the city didn’t have access to good water.  “Imagine a day without water” will be a project aimed for October 2020 that WNIN could partner on.  Ella Johnson encouraged everyone to check out the EWSU videos on Youtube.
Consider highlighting the many “healthy” projects that are being done in the city/county such as the expansion of walking/riding trails, sidewalks, and the proper way to use trails.(North Main Street, the 41 high rail)  Bonnie mentioned that the station had past content that could be re-purposed.

The station was encouraged to keep the health series educational and not focus on the many ailments that boomers see advertised every day.

The USI Center for Health Aging is implementing a campaign titled “Be Old or Bold” headed by Katie Ehlman and would be a great partner for the health series

The EVPL has a health librarian that could help with information for the health series.

Our next meeting is scheduled for March 20th, 2020, 3:30pm at Two Main Street.

The meeting adjourned at 4:25pm.
